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Agthia Delivers Resilient Underlying Q2 Results;
BoD Recommends AED 85.7mn Dividend

Abu Dhabi, UAE, 06 August 2025 - Agthia Group PJSC (AGTHIA:UH; or the “Group”) today announced
its financial results for the second quarter and first half of 2025, underscoring continued progress on
strengthening its core, streamlining operations, and building the foundation for sustainable value
creation.

Reflecting Agthia’s disciplined approach to capital allocation and focus on sustainable value
creation, the Board of Directors has recommended an interim cash dividend of 10.31 fils per share
for H1 2025, subject to shareholder approval at the next general assembly meeting. This decision
highlights the Board of Directors’ confidence in the underlying business performance.

Agthia reported Q2 2025 revenue of AED 1.14 billion, up 5.9% year-on-year. First-half Group revenue
reached AED 2.42 billion, with Underlying EBITDA" at AED 280.1 million and Underlying Net Profit" at
AED 96.3 million. Profitability was impacted by the ongoing repositioning of the dates business,
softness in the Protein & Frozen segment, and higher input costs for cocoa and coffee.

Agthia continued to demonstrate solid performance in Q2 2025. The Water & Food segmentrecorded
its thirteenth consecutive quarter of revenue growth, with H1 revenues up 15.3% year-on-year, driven
by strong consumer demand, robust brand equity, and the integration of Riviere Mineral Water
Desalination & Filling Factory LLC (“Riviere”). Agri-Business delivered its eighth consecutive quarter
of EBITDA growth, with margins expanding to 17.6% during Q2 2025, supported by strong feed and
flour volumes and disciplined execution. The Snacking segment maintained topline momentum,
growing 5.0% year-on-year in Q2, led by Abu Auf’s strong performance in Egypt. The Protein & Frozen
segment posted softer revenues, impacted mainly by a slower performance in Egypt. Profitability was
affected by input cost pressures and the ongoing scale-up of the new Saudi facility.

Agthia continued to advance its innovation, digital, and ESG priorities as part of its long-term value
creation strategy. Innovation contributed AED 83.3 million to Group growth in H1 2025, supported by
notable launches across segments. On the digital front, platform enhancements improved customer
experience and drove stronger e-commerce performance. As part of its ongoing commitmentto ESG,
Agthia was named Sustainable Brand Owner of the Year 2025 in recognition of its leadership in
recyclable packaging and continued community engagement through initiatives like the “Million
Pieces of Bread” campaign.

Salmeen Alameri, Managing Director and Chief Executive Officer of Agthia Group, commented:
“Our first-half results reflect the continued strength of the Water & Food and Agri-Business,
extending their multi-quarter growth trajectories — which are clear indicators of our operational
resilience and execution strength. While we have been experiencing pressures in select segments,
we are taking targeted initiatives to enhance Agthia’s competitive foundation, reinforcing a more
agile, disciplined, and future-ready organization that is well-positioned to deliver sustainable value
to stakeholders.”

" Please refer to Appendix of MD&A for the Reconciliation of Underlying EBITDA and Net Profit.
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The Group remains committed to its strategy, supported by a resilient and diversified portfolio,
operational discipline, and a clear commitment to sustainable value creation.

The financial results are available at www.agthia.com and on the Abu Dhabi Securities Exchange
(www.adx.ae).

-PRESS RELEASE ENDS-

About Agthia

Agthia Group PJSC (ADX: AGTHIA) is one of the region’s leading food and beverage companies headquartered in Abu Dhabi and part of ADQ, one of the largest
holding companies in the Middle East. Established in 2004, Agthia has evolved into a diversified, multi-category F&B leader with a strong regional footprint
across the UAE, Saudi Arabia, Kuwait, Oman, Egypt, Turkey, and Jordan. The Group’s integrated portfolio includes market-leading brands across four key
categories: Water & Food (Al Ain Water, Al Bayan, Alpin, Riviere, VOSS, SunRice, Campa Cola), Snacking (Al Foah, BMB, Abu Auf, Al Faysal Bakery & Sweets),
Protein and Frozen (Nabil Foods, Atyab, Al Ain Frozen Vegetables), and Agri-Business (Grand Mills, Agrivita). With more than 12,000 employees across its
operations, Agthia’s products reach consumers in over 60 markets worldwide.

Forward Looking Statements

Agthia Group PJSC and its management may make forward-looking statements regarding the Group’s financial condition, operations, and business. These
statements often include terms such as “anticipates,” “targets,” “expects,” “hopes,” “estimates,” “intends,” “plans,” “goals,” “believes,” “continues,” as well as
future or conditional verbs like “will,” “may,” “might,” “should,” “would,” and “could.” Forward-looking statements involve risks and uncertainties that may
cause actual results to differ materially. Factors influencing such outcomes include, but are not limited to, market conditions, competition, production inputs,
currency fluctuations, tax exposures, and regulatory compliance. While Agthia Group PJSC believes it has a reasonable basis for making these statements,
readers are advised to approach such forward-looking information with caution. Agthia does not commit to updating these statements, except as required by
law.

For further information, please email us on corpcoms@agthia.com or ir@agthia.com
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