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Lulu Retail receives Sustainability Awards at The Solar Week UAE  

Leadership Awards 2025  

 
Abu Dhabi, UAE – 19 September 2025: Lulu Retail Holdings PLC (“Lulu” or the “Company”), the 
largest pan-GCC full-line retailer, has been honored with awards in three categories at The Solar 
Week UAE Leadership Awards 2025.  
 
Award categories: 

• Company of the Year: Retail Sustainability Leadership 

• Best Solar Project of the Year (Retail Rooftop) 

• Project of the Year: Circular Economy & Waste-to-Energy (Used Cooking Oil into 

Biodiesel) 

 
The Company has successfully implemented a large-scale solar energy project across five key 
facilities in Dubai, reinforcing its commitment to sustainability and operational efficiency. The 
project’s environmental impact is significant, with emissions reductions equivalent to planting 
approximately 400,000 tree seedlings and nurturing them for 10 years. 
 
In addition, Lulu Retail has launched an innovative sustainability initiative to convert used cooking 
oil from its retail operations into biodiesel, in collaboration with a certified recycler, further 
advancing the Company’s circular economy and waste-to-energy efforts. 
 
The Solar Week UAE is the region’s premier platform dedicated to accelerating the solar energy 
transition across the MENA region. This high impact event brings together all relevant parties 
including industry leaders, innovators, policymakers, and solution providers to share the future of 
solar energy in the region and beyond. 
  
About Lulu Retail 
 
Founded in 1974, Lulu Retail, together with its subsidiaries, is the largest pan-GCC full-line 
retailer by selling space, sales and number of stores, operating 261 hypermarket, express and 
mini-market stores across the six GCC countries. The Group also operates a growing e-
commerce presence through its mobile app, webstore and partner channels. To serve more 
than 690,000 daily shoppers from 130 nationalities every day, the Group sources products from 
85 countries, enabled by an on-the-ground sourcing presence in 19 countries. The Group’s 
strong brand recognition and trust among consumers in the GCC is enabling the growth of its 
existing stores, expansion of its store network and elevated loyalty across its customer base. 
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